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Negotiating your Salary
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You're halfway to clinching the job, but then the all-important question comes up. What
are your salary expectations? We find out how best to answer that question.
Be the CEO of your own brand says it is imperative to be clear about your expectations
but to bear in mind that asking about the pay package during the first interview is
unprofessional.
It is polite to state your salary expectation only when asked and to furnish a payslip
thereafter. Emphasising your interest in the opportunity which has been offered to you is
vital to making a good impression and ensuring that your salary negotiations go
smoothly.
Everyone needs to have a clear number in their mind. You should have a minimum
amount that you will accept to take the job. This amount encompasses your living
expenses and level of job satisfaction.
Be assertive and ascertain clearly what amount you would like or aspire to attain.
If you truly feel the amount being offered is inadequate in correlation to your work duties,
then it is best to contact the prospective employer and ask the following question:
“Thank you for choosing me for this role. I am very excited about joining your team. That
being said, this is really hard for me, but I wanted to call you personally and share a
challenge. While I could accept the job at this rate, it’s on the low side of my income
needs. What I was really hoping for is ____. This higher rate would ensure I could do this
job without any concerns of covering my expenses. Additionally, if you could
compensate me at that level I would make 100% certain that you felt you were getting
every penny’s worth. Would that be possible?”
Highlighting your strengths and accomplishments will make your negotiations easier.
Include what your endeavours are and how you aim to accomplish these. Be assertive
and ascertain clearly what amount you would like or aspire to attain. State 10 or more
advantages the company will achieve by meeting your proposed salary arrangement.
Show your dedication and commitment to the company by taking initiative and asking
for more responsibility. This will display your willingness to be accountable as you continue
to add value to the company and thereby creating more opportunities to ask for
additional raises in the future.

P a g e |3

If you’ve been out of the workplace for a while, you may feel a bit nervous about
restarting your career.
Make sure you market your top skills and highlight the value you can add by brushing up
your personal brand. Whether you’ve been on a sabbatical, taken time out to have
children or been on a break while you’ve been travelling, getting back into the
workplace can be challenging. Make sure you get your personal brand in top shape to
attract the attention of recruiters. Here are a few pointers to help you get started:


Research where you want to be. Find out the requirements of the position and do
whatever you need to do to make sure you fit the bill, then use your network and contacts
to target the job you want.



Talk to an honest friend. You need honest feedback on your personal brand. Ask a
straight-talking friend to talk you through how others perceive you, the areas where you’re
doing well and the areas where you could use improvement.



Focus on key relationships. Keep in touch with people in your industry. Think about the top
people you want to know about your skills, talents and passion, and find ways to market
your personal brand to them. Identify the core aspects you want them to understand
about you and make sure you communicate those in every interaction.



Make sure you look the part. The fact is that we are judged by the image we project.
Statistics show that people who look good are seen as more professional than those who
don’t make an effort. Before you get to the stage of doing job interviews, invest in looking
your best, even if it means calling on a professional image consultant.



Package your strengths effectively. Even if you don’t have a huge amount of experience
in the area in which you’re planning to work, you can be clever about showcasing the
skills you do have that you will make use of in the new position.



Get up to date with your industry. Read up on the latest trends and developments and be
ready to talk about them. This shows prospective employers that you’ve done your
homework and understand the environment.



Focus on your best projects and strengths. Make sure you show the value you can add to
an organisation by highlighting your previous projects and their tangible benefits. If you
have taken on a big project during your break, talk about that too, even if it was outside
of your field of work. For example, if you successfully set up the PTA at your child’s school
from scratch, it demonstrates people skills, initiative and management ability.



Be honest about the gaps in your work history. Don’t ignore the break you’ve taken.
Rather offer an explanation supporting the reason for the break, which will help employers
to understand your background. Highlight anything positive that you have undertaken
during the break period, such as completing a computer course or volunteering.
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Use the power of recommendations. Rustle up your testimonials and letters of recommendation. If
you don’t have any, ask previous colleagues to write up short testimonials. Let other people market
you in their own words.

Resource documents sourced and collated in collaboration with:
RDLB Digital Design House
Personal & Corporate Branding Solutions
www.rdlb.co.za | info@rdlb.co.za | 084 488 2919

